
 
ASSOULINE Opens First Worldwide Flagship 

in Las Vegas’ Crystals December 2009 
 
Fall 2009 - New York, NY – ASSOULINE, the luxury goods brand celebrated for 
using culture as its medium, is pleased to announce its new home at Crystals 
retail and entertainment district at the recently established CityCenter, Las 
Vegas, the largest real-estate project ever contracted in the United States. 
Prosper Assouline comments, “Las Vegas is a very important step for ASSOULINE.  
We have chosen this unique luxury development to open our first flagship 
boutique, where each visit will be an inspiring experience for our clients.” 
 
Containing over 25,000 volumes and the most expansive collection of vintage 
books and luxury items, ASSOULINE’s newest boutique, (opening in early 
December 2009) located in the heart of cosmopolitan Las Vegas, is the brand’s 
most elaborate venture to date.  The new flagship’s ASSOULINE treasures include 
the French luxury brand’s largest selection of special editions and collectors’ 
items, enclosed in a space with décor curated in the spirit of a luxury library.  This 
2,200 square foot flagship boutique sets the precedent for all future ASSOULINE 
spaces, marking a moment in the brand’s formidible history.   
 
Walking into this iconic space, you feel as though you have entered the personal 
home of ASSOULINE’s stylish publishing magnate.  Elegant custom-made 
furniture, richly painted walls, and personally curated curiosities from Prosper and 
Martine Assouline’s global travels, adorn the space and make your experience 
truly memorable.  From the signature Didot carpeting to the ASSOULINE 
Mondrian “Wall of Books,” spanning a vast 13 x 45 feet, and modern Book Bar, 
outfitted with a sleek countertop and contemporary barstools, this elegant 
space remains true to the identity of its brand. 
 
The ASSOULINE flagship Las Vegas, personally designed by Prosper Assouline 
himself, mirrors the refined feel of a contemporary home library.  The boutique 
offers its visitors an elaborate array of ASSOULINE titles on subjects ranging from 
art, design, history, style, travel and culinary arts, to allow the creation of personal 
and unique libraries, which can be enhanced with ASSOULINE’s carefully chosen 
rare vintage classics and collectors’ items.  Exclusive pieces include gilt-edged 
leather notebooks with fine Italian paper, cutting-edge special editions, the 
limited edition Oscar Niemeyer Bookstand ($8,500), and a one-of-a-kind special 
edition Goyard trunk ($20,000) that provides a chic library with titles containing 
all the best names in limited luxury edition art, design, fashion and interior design. 
 
The boutique additionally provides a variety of special services, including 24-hour 
worldwide delivery, exclusive hand-writing and binding services to personalize 



books, albums, or libraries and the first-ever library design studio, where 
ASSOULINE professionals will curate a personalized home library in the authentic 
immediately identifiable aesthetic, referred to by Prosper Assouline as “the next 
step in modern luxury beyond a home theatre.”  
 
About Crystals: 
Opening in December 2009, Crystals will house more than 500,000 square feet of 
sophisticated retail and dining. Designed by Studio Daniel Libeskind with interior 
architecture by David Rockwell and Rockwell Group, Crystals combines 
dramatic architecture with exclusive offerings from the world's most elite brands 
to become a preeminent shopping destination. Large-format luxury retailers Louis 
Vuitton, Hermes, Prada, Christian Dior, Bulgari, Van Cleef & Arpels, TIFFANY & 
CO., Mikimoto and Ermenegildo Zegna will be among the exceptional brands 
represented. In addition to ASSOULINE, other unique-to-the-market retailers 
opening their first locations in Las Vegas include Tom Ford, Kiton, Miu Miu, Paul 
Smith, Porsche Design, de Grisogono, H. Stern, Marni, and Tourbillon. 
 
About ASSOULINE: 
Renowned for their highly original graphic concept, ASSOULINE books and luxury 
gift items are works of art that capture culture and bring it to life.  The spirit and 
'savoir faire' of the company have contributed to the creation of a unique and 
eclectic, chic and elegant brand that is immediately identifiable.  ASSOULINE 
publications have been translated into more than ten languages and are 
available in the most exclusive retail destinations worldwide.  ASSOULINE’s Paris 
boutique opened in 2005 and ASSOULINE at The Plaza Hotel, in New York City 
opened its doors in 2008. 
 
“Over the last ten years, ASSOULINE has been documenting the best of luxury 
culture to be found around the world”- New York Living  
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